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Global Marketing

CSR aligns social 
progress with 
corporate strategy

Moral obligation to 
communities & employees

License to operate

Gains in operational efficiency 
& financial performance

Improved relations with the 
investment community

Reputation & strength of brand



Global Marketing

Take responsibility for 
our actions

Build trust by making a 
meaningful difference

Know where to make the 
most impact & align our 
commitments

Measure & communicate our 
progress


