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APMEA ZONE APMEA ZONE ïïMcDonaldMcDonaldôôs Restaurantss Restaurants

ME, Kuwait - 57ME, Kuwait - 57

ME, Qatar - 19ME, Qatar - 19ME, Bahrain - 15ME, Bahrain - 15

ME, UAE - 70ME, UAE - 70

ME, Oman - 9ME, Oman - 9

ME, Pakistan - 20ME, Pakistan - 20

ME, Saudi Arabia - 112ME, Saudi Arabia - 112

ME, Egypt - 61ME, Egypt - 61

India ï179India ï179

Australia - 808Australia - 808

New Zealand - 149New Zealand - 149

Pacific Islands - 12Pacific Islands - 12

ME, Sri Lanka - 4ME, Sri Lanka - 4

Malaysia & Brunei - 194Malaysia & Brunei - 194

Singapore - 113Singapore - 113

Indonesia - 98Indonesia - 98

Philippines - 296Philippines - 296

Thailand - 130Thailand - 130

Macau - 19Macau - 19

Hong Kong ï218Hong Kong ï218

Taiwan - 346Taiwan - 346

Japan ï3714Japan ï3714

Korea - 239Korea - 239

China - 1137China - 1137

ME, Turkey - 134ME, Turkey - 134

ME, Jordan - 13ME, Jordan - 13

ME, Cyprus - 16ME, Cyprus - 16

ME, Lebanon -18ME, Lebanon -18

ME, Israel - 148ME, Israel - 148

ME, South Africa - 132ME, South Africa - 132

No. of Countries: 37No. of Countries: 37

No. of Restaurants (Dec 2009): 8488No. of Restaurants (Dec 2009): 8488

No. of Suppliers: approx. 1000+No. of Suppliers: approx. 1000+

ME, Mauritius & 

Reunion Island - 7

ME, Mauritius & 

Reunion Island - 7



Creating long term competitive 

advantage

Unique Operating Culture

Aligned values

Internal governance

Anticipatory issues   

management

Differentiating Features

Best-in-class quality standards

Long-term view of strategic sourcing

ÁCustomer Value
ÁBrand Health
ÁBusiness 

Performance

Safe & Assured 
Supply

Quality Food & 
Packaging

Predictable & 
Competitive Pricing

Innovative Products 
& Processes

Supply Chain 
Key Priorities



People within McDonaldôs global system working and 
living to reach their full potential

Global Vision for 

Inclusion & Diversity é



What do we want from our Suppliers?

Integrate 
products, 

equipment &
operational
procedures



McCafe Espresso Shots 

of Business Wisdom

6

Willingness to take risk

and develop a plan

Use technology to 

research customer - their 

needs and local relevance

Network with 

Suppliers to 

the target company

Whatôs your business value?

-Speed & Responsiveness 

-Entrepreneurship & Innovation

-Flexibility

-Lower overheads 


