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Entrepreneurial Track:
Finding New Markets
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APMEA ZONE 1T McDonald® Restaurants
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| | v / Malaysia & Brunei - 194
ME, South Africa - 132
ME, Mauritius & -
| Reunion Island - 7 i Singapore - 113 I

| Indonesia - 98 I 5
No. of Countries: 37 |Austra|ia-808I : \
No. of Restaurants (Dec 2009): 8488 [Hew zoaans 115
No. of Suppliers: approx. 1000+
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Creating long term competitive
advantage g
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Innovative Products
& Processes
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Global Vision for
Inclusion & Diversity ...
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People within McDonal dos
living to reach their full potential
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of Business Wisdom
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